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and services which are nearer to their needs and which allow them a simpler life without 
spending more. 
Furthermore, the cooperation between Fiat-Chrysler and Intesa Sanpaolo, two leaders in the 
world of business and banking, responds to the need for concrete action to stimulate a 
recovery in consumption.1  
 
Starting in October, the agreement will enable customers of the Banks of the Group to rent a 
vehicle over a long term – which is what happens for example with company fleets – 
obtaining the service at advantageous rates which can be seen directly on line. This 
formula, as we all know, transforms the utilisation cost of the vehicle into an “all-inclusive” 
monthly instalment with a saving on registration fees, road tax, ownership tax, insurance, 
maintenance and contingencies.  
 
Other aspects of the agreement will be determined by Intesa Sanpaolo e Fiat-Chrysler 
concerning joint offers for the purchase of new vehicles and special terms for after sales 
assistance. 
 
For Alfredo Altavilla the agreement with Intesa Sanpaolo “brings together two 
organisations which are very important in the country’s economy, since they are adopting a 
coordinated approach and provide services to anyone to improve their daily mobility, as we 
have already done with car sharing. Our group produces cars which are increasingly 
focused on environmental matters, comfort and advanced technology, but it is important for 
the entire automotive industry to adapt to the expectations of every motorist. And today’s 
agreement moves in this direction”. 
 
Stefano Barrese pointed out that the agreement with Fiat-Chrysler “makes it possible to 
strengthen the offer in a sector which affects the budgets of families and small to medium 
businesses considerably. For some time Intesa Sanpaolo has initiated a structured change 
with the goal of becoming a reference point for 11.5 million customers not only with regard 
to banking and investment operations, but also for equally important needs, such as 
insurance coverage, purchases and payments. Furthermore, the Bank has extended the 
possibility of receiving customers outside working hours and on Saturday mornings, and to 
access products, services and advice on line”. 
 
 
 
 
For information: 
  
Intesa Sanpaolo        Fiat-Chrysler 
Press Relations - Banca of the Territory and Local Media   Communications Region EMEA 
Tel. +39 011 5556652       Tel. +39 011 0038901 
stampa@intesasanpaolo.com                                                             pressoffice@fiat.com 
   

                                                            
1 According to a research by GfK Eurisko for Intesa Sanpaolo on Consumers’ Behaviours, 
updated to August 2014, the perception of consumers is now less critical; compared to the 
beginning of the year, 6 million more Italians express more positive opinions on their 
economic condition. Nevertheless, Italian families continue to spend very cautiously: the 
strategy of containing expenditure is still the first priority for 43% of consumers.  


