
 

 
 
First e
for a o
 
INTES
THAT
YEAR
 

• 
t

 
• 

 
 

Milan, 
acquain
goal of
of the 
Sanpao
“Food”
 
This w
the Ital
greater 
consum
of exce
high-en
 
The aim
await c
compet
interna
ranges.
 

Aside f
excelle
agri-foo
 

event pro
one-of-a-k

SA SANP
T AWAIT
RS 

Meeting 
the intern

Presenta
Departme

19 Septem
nted with p
f “Innovat

food sect
olo in asso
”, which w

as the first
lian econom
than it is i

mption, cau
ellence tha
nd products

m of the m
companies 
titors to 
ational ma
   

from the le
nt small an
od sector.  

moted an
kind sect

PAOLO: 
T THE IT

dedicated
national g

ation of 
ent 

mber 2012 
product in
ive approa
tor and n
ociation wit
was held tod

t meeting t
my, one w
in many ot

used by the
at contribut
s, where w

meeting wa
in the nex
the decis

arkets to th

eading nati
nd medium
 

PRES

nd organi
tor  

THE NE
TALIAN 

d to inno
growth of

a study

– A meet
novation, 
aches for i

new compe
th the Itali
day at the C

that Intesa 
whose impa
ther Europe
e ongoing c
tes signific

we are amon

as therefore
xt few yea
sive influ
he innovat

ional brand
m-sized bu

 
 

SS RELE

ised ad h

EW STR
FOOD S

ovation, e
f the food

y by th

ting to get
growth an
internatio
etitive mo
ia del Gus
Cariplo Fo

Sanpaolo 
act on the 
ean countr
crisis, the I
cantly to th
ng the bigg

e to provid
ars, from t
uence of
tion, also t

*** 

ds, also pa
usinesses, w

EASE 

hoc by Int

ATEGIES
SECTOR

entrepren
d sector  

he Intes

t Italian fo
nd new bus
nal growth

odels”, an 
sto Associa
undation C

has dedica
Italian GD
ries. Despit
Italian foo
he growth 

gest export

de an over
the growin
retail cha
technologi

articipating
which repr

tesa Sanp

S AND C
R IN THE

neurial ex

a Sanpa

ood sector 
siness mod
h – A look
event org

ation and t
Convention

ated to this
DP is extrem
te the struc
od sector re

of our ex
ers in the w

rview of th
ng concent
ains, from
cal, of pro

g at the eve
esent the l

paolo  

CHALLE
E NEXT

xperience

aolo Res

companie
dels. This 
k at the dy
ganised by
the editoria
n Centre. 

s crucial se
mely high 
ctural weak
epresents a

xports, part
world.  

he challen
tration of 
m access 
oducts and 

ent were o
lion’s shar

ENGES 
T FEW 

es and 

search 

es better 
was the 

ynamics 
y Intesa 
al group 

ector for 
and far 

kness of 
a model 
ticularly 

ges that 
foreign 
to the 

product 

ver 200 
e of the 



 2

“We are delighted to have promoted and taken part in the organisation of an event 
made so important by the presence of the leading names in the food sector, such a 
crucial industry for the Italian economy”, commented Gaetano Miccichè – General 
Manager and Head of Corporate & Investment Banking at Intesa Sanpaolo – in the 
opening remarks to the event. “Italy has a number of areas of excellence that are 
recognised at international level, and the food sector is certainly one of those that best 
highlights Italian creativity on a global scale, this thanks to the constant quest for 
quality and the capacity for innovation of its stakeholders. Once again, therefore, 
Intesa Sanpaolo shows that it is by the side of Italian businesses that plan to rise to the 
challenge of growth and competition on the international markets”.  
 
After Gregorio De Felice - Chief Economist at Intesa Sanpaolo – presented the study: 
“Macroeconomic scenario and strategies in the food sector”, a number of 
entrepreneurs and managers belonging to the food sector and beyond discussed the 
issue of international growth: Gianpiero Calzolari, Chairman of Granarolo; Luca 
Ferrarini, Chairman of the Ferrarini Group; Adolfo Guzzini, Chairman of iGuzzini; 
Franco Moscetti, Managing Director of the Amplifon Group; Bruno Veronesi, 
Chairman of the Veronesi Group. 
 
The second part saw a number of stakeholders in the food sector talk about the various 
business models to adopt to stimulate international growth. These included Giuseppe 
Lavazza, Vice Chairman of Lavazza; Gabriele Noberasco, Vice Chairman of 
Noberasco; Giovanni Rana, Chairman of the Rana Group; Franco Manna, Managing 
Director of Rossopomodoro; Alberto Volpe, Director of Italia del Gusto Association; 
Stefano Ballabeni, Foreign Sales Director of Grandi Salumifici Italiani; Massimo 
Tuzzi, Chief International Officer of Casa Vinicola Zonin. 
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